Feeding Our Future
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Creating a hunger-free San Diego
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Join us in November and December by hosting a
F E E D N G virtual food drive challenge. Help us RAISE the bar

AMERICA for a great cause!

San Diego Donate toward school food programs like
Farm2Kids and BackPack Program.
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We access nourishing food for 10 cents / Ib.
e $5 provides 50 Ibs. of food (40 meals)

o 98 cents of every dollar donated goes toward
food programs
o Please help us provide food to 1000 more chil-

Help us dren in need in San Diego schools.

RAISE Hold a virtual food drive for the holidays at your company. Compete with other
San Diego businesses and see who raises the highest bar. The top three com-

the Bar panies to raise the highest bar in three different categories will be featured

on our website at FeedingAmericaSD.org and in other media outlets.

To register your company, call us at 858.452.FO0D (3663).



http://www.feedingamericasd.org/
http://www.feedingamericasd.org/

Py
wnr®

FEED|NG"
AMERICA

San Diego

FEEDING OUR FUTURE CAMPAIGN
Fact Sheet

FEEDING OUR FUTURE CAMPAIGN: an opportunity for companies and organizations to partner with Feeding America
San Diego to raise money to feed hungry children in San Diego County.
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gram and 2000 in our BackPack Program
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e FASD has had phenomenal growth since inception in 2007, 3 million pounds of food distributed our first fiscal
year, 13 million pounds our 2™ fiscal year ending June 30, 2009.

o This year Feeding America San Diego will distribute 16 million pounds of food to 288,000 people in San Diego
County.
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117,000 of them are children

o Donations the Feeding Our Future Campaign will help FASD expand two children focused programs that can
help us feed more children in San Diego ¢Farm2Kids and BackPack Program

e We are currently providing food for 1400 children through our Backpack Program and 300 children through our
Farm2Kids program. 98 cents per dollar donated is spent on programs

BackPack/Weekend Wellnesst This program provides healthy foods to children who may otherwise have gone hungry

over the weekend without the support of the free food programs offered by the schools during the week.

One in six young children live on the brink of hunger in 26 states in the U.S. The rate of food insecurity in young chil-
dren is 33 percent higher than in U.S. adults, where one in eight live at risk of hunger.

Farm 2 Kidst This program provides healthy and fresh fruits and vegetables to children who are food insecure. Nutri-
tion is more important than ever in San Diego, as we were once ranked the
Im CL¢¢O9{¢ OAGE Ay GUKS ylFLUGA2Y AY Hnnm o0& aSyQa CAldyS
FATTEST city in 2009! FASD is committed to positive impacting the health and lives of children in San Diego County and
with healthy food programs for children.
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Advantages in joining Feeding Our Future Campaign
e More cost effective and less labor intensive than food drives
e Makes a greater impact on the community with FASD accessing food at 10c per pound
e Easy process for employees and coordinator
e Great way to demonstrate company social responsibility philosophy
e Company coordinator can keep track of funds and keep employees involved and informed easily
e FASD website will be posting results throughout the competition
e Materials can be downloaded anytime from our website FeedingAmericaSD.org
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How to Make a Successful

Feeding Our Future Campaign
How the Feeding our Future campaign works:

o Companies and their employees compete against other companies to raise money to end childhood
hunger in San Diego County.

« Participants will benefit from marketing opportunities on the website on the front page in our spon-
sor section, listing on our Facebook and a coordinated PR campaign for participants.

o Prizes will be 1%, 2™ 3" prizes in these categories
¢ Most pounds donated (combined pounds in funds and food)
¢ Most pounds donated
¢ Most pounds per team member

Remember to:

e Discuss the food drive with your administrators to ensure you have their support.

e Download the Feeding our Future Food Drive Campaign information from FeedingAmericaSd.org/Host
a food drive and personalize the posters with your company name, your name and contact informa-
tion.

e Contact Feeding America San Diego to get started on your campaign and to answer your questions.

e Announce your campaign at 2-3 weeks ahead of time - Send out an email blast for two consecutive
weeks announcing the campaign.

e Display posters throughout the company and on your website to get people excited and motivated
about the campaign.

Recruit additional people who can help you coordinate and be your program cheerleaders.
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FUN IDEAS FOR EMPLOYEE ENERGY
FOR THE FEEDING OUR FUTURE
FOOD & FUND DRIVE

Hold a kick-off party! Invite all your employees to a kick-off, have a Feeding America San Diego representative give a
short presentation to help start off your campaign and get everyone excited!

Baby Picture contest ¢ Have employees bring in baby pictures of themselves and have employees pay $1 each to vote
on who is who. The employee with the lowest number of correct guesses wins.

Ugly Tie/Hat Contest ¢ Have employees wear the ugliest and have other employees pay $1 each to vote on whose is
the ugliest. The employee with the most votes wins.

Lunch Auction ¢ Have employees bring in lunches, and auction the lunches off. Give silly awards for the employees
that are the most creative, gourmet, etc.

Cater for a Day ¢ Have a weekly lunch Party with Pizza, subs, baked potatoes, barbeque, ice cream social, sandwiches,
salad, etc. Charge each employee for the meal, and the proceeds go towards the Food & Fund Drive.

Chili cook-off ¢ Have employees bring in their own special Chili, and charge employees to vote on the best Chili. Em-
ployees get lunch, and the proceeds go towards the Food & Fund Drive. You can use the chili cook-off as a kick-off
party too!

Employee Bake Sale ¢ Employees bring in their favorite home made goodies, and the proceeds go toward the Food &
Fund Drive.

HR Auction ¢ Auction off a % day, lunch with the boss, or other incentive and have the proceeds go toward the Food &
Fund Drive.

Mentor for a Day ¢ Auction off a day of mentorship. Perhaps an employee shadows another employee for the day, as a
way to better position or prepare for the next promotion. The proceeds go toward the Food & Fund Drive.

Karaoke Luncheon ¢ Have the employees pay to see another employee do karaoke. Proceeds go to the Food & Fund
Drive.

Office Olympics ¢ Get creative here, the longest paper clip chain in 30 seconds, computer chair races, paper shred in 30
seconds, etc. The employees pay $1 to compete, have silly prizes and the proceeds go to the Food & Fund Drive.

Dress Down Day ¢ Have employees purchase a dress down day for $3 or 2 for $5. You can also include a food require-
ment, like Beans for Jeans, Can Suits, Tuna for Ties, etc.



Company matching day ¢ near the end of the event, as a surprise to the employ-

ees have a company matching day, where the company agrees to match every |
dollar donated on that day, to renew the energy and extend the reach of each em-

ployees donation.

Friday Frolic ¢ Each week have a field trip for a different department to attend a
Back Pack distribution, and actually see the children and the benefit to the community that they are supporting.

Two Truths and a Lie ¢ Have each employee write down two unique truths about themselves that not many know, and
one lie. Have employees pay to guess who is who. $ per guess, proceeds go to the Food & Fund Drive.

The SuperBowl Party day ¢ allow employees to attend a lunch superbowl party, wear team attire, and fill a childrens
pool (akathesuper¢co 2 6 £ X K| KI 0

| have Potluck ¢ Have employees donate what they would have spent on lunch, while they bring a plate for everyone to
share.

Fast Food Game ¢ Pick 2 teams, and give them both $5 to spend. The first team has to buy the most it can from any
fast food joint, the second team buys the healthiest meal possible from a grocery store. This is a visual game so that
the employees can see how hard it is to buy healthy food, compared to unhealthy food.

Here are some great ideas to making this campaign fun for you and your employees:

e Dept. competition week ¢ have departments compete and the dept. bringing in the most pounds this week
gets continental breakfast on Friday.

e Halloween week ¢ Scare away hunger! All participants this week who give and dress up participate in their own
costume competition! 1%, 2" and 3" prizes awarded.

e Highest amount donated this week by a team member or team get their names put in a raffle for a gift card OR
get a VIP FOF parking space.
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e Use our poster to communicate to employees your status or progress. Post this in your employee lounge or
strategically where ever employees gather (drinking fountain, vending machine, smoking section, etc.).

e UR GR8 FOF PEEPS! Put a club theme on your food drive and give participants a ticket and have a drawing for a
day off or dinner certificate at the end of the food drive.

e Set up collection cans throughout the company (reception area, lounge, etc.) to drop pocket change and have
UR GR8 FOF Representatives/company volunteers empty them to add towards the company goal.

e Macaroni Monday - Theme your food drive by focusing on one food item, this takes all the guess work out of it
for those participating. If you are having a food drive that is a week long, label each day with a different food
item. You could do a Macaroni Monday, Tuna Tuesday, Wheaties Wednesday, TP (toilet paper) Thursday and
Fruity Friday.



e Holiday Food Drive week - This is great way to provide high demand items
during the holiday seasonings by hosting a Holiday Fixing Food Drive, have
each department in charge of one holiday food item. For example; Mon-
RFe a{GdzZFFAYy3a 5F&¢é¢3x ¢dzSaRI& a4t 2
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 CANstructiont Get each department to bring in can foods all week todo a 3 N,
G022y auNHzOUA2Y € O2YLISUAUAZ2ZY 2y CNARFIed ¢KS GgAYyYyAyS3
sponsored donut Friday, a fruit basket or gets extra tickets for a big drawing at the end of the campaign.

Have some themed days:

TGIF ¢ Take Groceries in Friday

Meat the Need ¢ Canned meat drive day canned chicken, canned tuna, canned roast beef, etc.
Make Every Bean Count ¢ Canned or Dried beans.

Mountain of Macaroni ¢ Macaroni and Cheese Day

Have a Souper Day ¢ Canned Soup Day

Rice is Nice ¢ Bring in Rice sides, like dry rice, rice a roni, etc.

Its Sweet to Eat ¢ canned fruit, applesauce, cereal bars, etc.

Help us Pees ¢ Canned Vegetable Day

Break the Fast ¢ Breakfast item day, oatmeal, cereal, Cereal Bars, etc.

WarmandWellca S+t Ay | 62ESX 2NJ YSIt Ay | OFly RIFé&o .SST ai
soup, canned chili, Beans & weenies, etc.

Holiday Hunger ¢ Have people bring in holiday meal food day. Boxed stuffing, canned yams, canned veggies, canned
gravy, canned fruit, instant potatoes, etc.
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Feeding Our Future Campaign
Sample Emails/Paycheck Stuffers

Sample Letter / E-mail for Leadership Endorsement of Feeding America San Diego

Dear Colleague,

For the past 2 years, Feeding America San Diego has earned a reputation for caring about the community where we live
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Diego employees and volunteers have always lent support and helping hands to others. Here in San Diego County,
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face hunger or food insecurity at least once this year. Feeding America San Diego partners with 150 nonprofit organi-

zations to provide valuable resources and services that benefit our families, our friends and even ourselves. Imagine

our community without these resourcesandservicest A 1 Q& y 20 | O2YTF2NIlFo6fS (K2dAaAKI
providing healthy and nutritious food to San Diego County children.
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mated 112,000 hungry children in San Diego County. | would encourage you to go online at FeedingingAmericaSD.org
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[date] begins our Feeding America San Diego awareness and campaign efforts. We will be competing for 1%, 2" or 3"
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community through employee payroll contributions. If every [Your Company Name] employee gave just $5.00 a week

during the Feeding Our Future Campaign with Feeding America San Diego, we could supply more than [# of employees

E I 2F $SS1a& 2F OFYLIAIY E pnb LRdzyRa 2F ydzi NAGA 2 dz
when we give together!

Thank you for your generous support. And please watch for weekly email updates as to our progress, weekly themes,
and other employee events.

[Name]
[Title]


http://www.feedingingamericasd.org

E-mail for Recruiting Campaign Volunteers

Dear [NAME]:

a4 &2dz LINPoloté& NBYSYOSNE AGQa FfY
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giving back to the community through Feeding America San Diego. It is also a re-
flection that we are in this togethert especially in these difficult timest as non-
profit organizations are doing all they can to provide resources and services to
children in need. Feeding America San Diego is focusing on providing nutritious foods to the food-insecure or hungry
children of San Diego County.
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I hope it will spur you to think about the things you truly value. By supporting hungry children in San Diego County, you
gAtff 0S KSfLAYy3I G2 3SH KSIfdKeé FT22R |yR LINRRdzOS G2 O
Pack Weekend Wellness programs. | would like your help to make this happen.
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tance. [date] begins our Feeding America San Diego awareness and campaign efforts. We will be competing for 1%, 2™
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our community through employee payroll contributions. If every [Your Company Name] employee gave just $5.00 a

week during the Feeding Our Future Campaign with Feeding America San Diego, we could supply more than [# of em-
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we can do when we give together!

We will need volunteers to talk about Feeding America San Diego in their staff meetings to spread the word. If you

want to get even more involved, we are hoping to plan [INSERT INFORMATION ABOUT FUNDRAISER, LUNCHTIME AC-
¢L+xL¢, X L/9 /w9'la {h/L![Z 9¢/ ®8d ¢KIG YAIKG oS | TFdzy
GdzZNB¢ OFYLI ATy FYR (GKS Ylye OKAftRNBY (KIFG gAtft o0SyST
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activities ¢ | am looking forward to working with you on this!

Many thanks,

[YOUR NAME]
[YOUR TITLE, AGENCY]

Publicizing your Campaign Kickoff

In just a few weeks, starting on [DATE], [COMPANY NAME} and Feeding America San Diego (FASD) will partner to

fldzyOK 2dzNJ C22R 3 CdzyR 5NRAGS F2NI Hanndpd ¢KAa &SIFNRa i
[date] begins our Feeding America San Diego awareness and campaign efforts. We will be competing for 1%, 2" and 3"
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munity through employee payroll contributions. If every [Your Company Name] employee gave just $5.00 a week dur-

ing the Feeding our Future Campaign with Feeding America San Diego, we could supply more than [# of employees x #
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when we give together!



http://www.oregoninvolved.org/cfd/node/?q=node/12570

To kick off the Fund Drive with a big splash, we are hosting a special [LUNCHTIME
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year's campaign is to supply [INSERT SITE GOAL] pounds of healthy and nutritious

food and produce to the children of San Diego County.
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off. It will start at [time] on [Day of the week, XXX] in [location]. Everyone is wel-
come to attend ¢ there will be music, snacks, a door prize drawing, and a chance to talk directly with the charities in

GKAa &SFNRa OFYLIAIyod
Sincerely,

[your name here]
[your title here]

End of Campaign Thank-You E-mail to Donors / Helpers

Dear [NAME]:

Thank you for all your hard work to make the 2009 [company name] and Feeding America San Diego Food & Fund Drive
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name] employees donated [$ amount] and [x amount of Ibs] to help feed hungry children. Together, we are demon-

AONF GAY3T o, 2dzNJ O2YLIl yeQa yIlFYSe OFNBa |o2dzi (KS Fdzi dzN.
port to give our youth greater nutrition and a stronger chance to develop into healthier and happier children.

Again, my sincere thanks for your help and support for the [company name] and Feeding America San Diego Feeding
2dzNJ CdzidzNS C22R 9 Cdzy R 5NRA @GSO 2SS QO2dz RyQil KI @S R2yS

Sincerely,

[your name here]
[your title here]



